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Company Overview: 
Carnival Cruise Lines, founded in 1972, is the world's largest cruise operator, managing a fleet of over 90 ships across 

nine brands. Offering cruises ranging from 2 to 29 days, Carnival provides a variety of onboard entertainment, dining 

options, excursions, and vacation packages. With a 40% market share—surpassing Royal Caribbean and Norwegian—

Carnival reported a 75% revenue growth from 2022 to 2023. The company is also a leader in sustainability, introducing 

LNG-powered ships like Mardi Gras, Celebration, and Jubilee.

Industry Overview:
The $47.7 billion cruise line industry is thriving, fueled by a strong post-COVID recovery, growing tourism demand, and a 

strengthening global economy. Dominated by deep-sea passenger transportation and coastal services, the industry benefits 

from high barriers to entry that preserve its exclusivity and reputation. Despite inflationary trends, rising interest in 

premium travel experiences positions the sector for continued growth and innovation.

Investment Thesis:
1) Balance Sheet De-levering
Carnival's limited order book for new ships is enabling significant 

cash flow to be directed toward debt reduction, with $7.3 billion 

prepaid since 2023, including $625 million since June 2024. The 

company is targeting an investment-grade credit rating by 2026 
(currently BB-). A de-levered balance sheet will position Carnival 

to reinstate dividends or explore other capital allocation 

opportunities, enhancing shareholder value.

2) Increased Tourism Driving Booking Momentum
Carnival is capitalizing on surging demand, with 2024 cruise 

travelers expected to exceed pre-COVID levels at 35 million and 

record bookings already secured for 2025 and 2026, even at higher 

prices. Strategic investments in advertising have driven a 17% year-

over-year increase in new-to-cruise customers in Q3, while still 
spending less than peers. With the cruise industry remaining 

underpenetrated, Carnival is well-positioned to benefit from 

significant long-term growth opportunities as demand for cruise 

vacations continues to expand.

3) Industry Leadership 
Carnival, as the world's largest cruise operator with nine brands and 

92 ships, leverages its market leadership and scale to maintain a 

competitive edge. Its strategic fleet flexibility enables redeployment 

to high-demand regions like Asia-Pacific, optimizing pricing and 
capacity. Combined with efficient scale, access to low-cost 

financing, and significant barriers to entry, Carnival is well-

positioned for sustained growth and profitability in the cruise 

market.
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